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Hi, we are  
Denkfabriek 

Agency!

No one cares about what you do, but they do 
care about what problem you resolve with it.

You probably know very well what 
services you provide or what product 
you sell. Coming up with products 
or services and then communicating 
them isn’t a problem for most 
companies. But do you address the 
right target audience? What tone 
of voice do you use? We lay the 
foundation for this by means of a 
short marketing summary.

We make sure it’s clear and practically 
applicable to you how you can present 
your product or service in the right 
way to the right audience.

By executing a thorough 
inventarisation, we ensure you 
everything goes perfectly well 
together. You will receive two 
correction rounds, to make sure you 
understand everything fully and agree 
to it. For our marketing services, 
we use a functioning format, as 
these methods have already proven 
themselves. To top it all off, you will 
receive a clear explanation of how 
to use and apply your brand new 
marketing essentials.

Our goal is to make the world a better place 
through building strategic, professional, and 

complete websites for entrepreneurs - including 
copywriting, design, marketing basics, and the web-

site itself.

It’s our vision to make the world a better place through 
digital products.

Since December 2019, we specialise in creating strategic 
websites. We still do this with passion. We love to think 
along with different concepts. We get excited from passi-
onate entrepreneurs and we are over the moon ever time 
we have finished beautiful projects. 

In January 2021, we decided to shift our focus 
towards companies that want to make the world 
a better place. Starters are still welcome, if they 
contribute to saving the planet. Now, also 

more experience entrepreneurs are welco-
me, as long as they share our mission.
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BUYER PERSONA
Target audience analysis 

to focus your further 
communication on

FROM €97,50

MISSION
Explained briefly how 

you are going to contri-
bute to your vision

FROM €65,-

VISION
The world you envision, 

put in one sentence

FROM €65,-

TONE OF VOICE
The right tone of voice 

for your copy and design

FROM €65,-

These services are cheaper as a package.  
How much cheaper? That’ll be in your quotation ;)

https://denkfabriek.agency/services/marketing/
https://denkfabriek.agency/services/marketing/
https://denkfabriek.agency/services/marketing/
https://denkfabriek.agency/services/marketing/
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Buyer persona
TARGET AUDIENCE ANALYSIS TO FOCUS YOUR 

FURTHER COMMUNICATION ON

Google Sheets with information about the 
demographics, socio-economics, geographics, 
lifestyle, and pains + gains
Fictive person based on real data
Input gained from the introduction call, a form, 
and an optional additional call
Two correction rounds
Export in PDF, including image/portrait pic

DID YOU KNOW THAT…
…we plant a tree with every €1.000,-  

of revenue?

“Ninarosa is a great person to work with. 
She does what she says. Not only does 
she deliver high quality work, she also 
thinks along with the strategy of the com-
pany; she is creative and therefore spots 
opportunities and possibilities.”

JUSTIN, WEBSHOP VERBETERHAAR



5www.denkfabriek.agency // hi@denkfabriek.agency

Clearly outlined whom you are 
focussing your communication on - for 
you and your team
A clear direction and basis for an 
extensive marketing plan
To be used literally in your copywriting 
or strategy, to outline how to phrase, 
describe, design, or frame something

Why would you want this?

DID YOU KNOW THAT…
...we also have collaboration with an 

SEO party, photographer, social media 
marketer, and lawyer?

DID YOU 
KNOW THAT…
...we share all 

sorts of tips and 
insights about 
sustainability, 

websites, online 
media, and en-
trepreneurship 

on our Instagram 
channel?

DID YOU KNOW THAT…
...we don’t forget anything, 
thanks to Microsoft Teams, 

Planner, and Outlook?

“Ninarosa has created a website 
for my business (www.bizcover.
nl). I consider her a multitalented 
person. She is accurate, positive, 
enthusiastic, and thinks along. 
She doesn’t fear being critical if 
that benefits the quality of the 
copywriting or marketing. Her 
creativity is beautifully reflected 
on the Bizcover website. Besi-
des, she has got a large network, 
which is useful when you are 
in need of other services (such 
as SEO or photography). I have 
thoroughly enjoyed our collabo-
ration and I am pleased to know 
that we can resume this for the 
foreseeable future.”

NICOLE, COACHING  
COMPANY BIZCOVER
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Example buyer persona
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CATEGORY TERMS DATA

Demo-
graphics

Name Marnix the Retailer

Age 42

Partner Married to Marianne (40)

Children Danielle (17), Justin (16)

Stage of life Professional, entrepreneur, has already made the biggest steps in his career

S0cio- 
economics

Income Between €5,000 and €7,000 per month

Work situation Founder and owner of a successful sustainable clothing store chain focused on a niche market (e.g. 
sustainable underwear for special sizes). Marnix has previously worked as an investor and now has 
several ongoing investments (equities, real estate, etc.).

The store was founded in 2010. The 4 stores are located at an A location in various suburbs. There 
are a total of 7 people working in the office (marketing, sales, accounting, finance, etc.) and 25 in the 
stores (part-time and full-time). Marnix works here about 30 hours a week and wants to reduce this 
to 10 or 20 in the next few years. The stores contain both own collections and (foreign) brands

Education Bachelor in retail management, furthermore work experience and entrepreneurship experience

Car BMW from 2018 (lease)

Housing  
situation 
and  
location

Type of house Detached house with 4 bedrooms (including 1 guest bedroom), spacious garden, a peaceful and quiet 
environment and a clean interior.

Is looking for a new, smaller and more nature-focused home in a quieter area for when the kids are 
out of the house (in 2-3 years)

Urban/rural Amstelveen

Surroundings Nature, water, fast connection to Amsterdam and other major cities, Jumbo, Coop, small cafes

Lifestyle Mentality * always keep some money aside to save for emergencies + special and fun purchases, such as a 
beautiful boat or beautiful art
* something may cost quite a bit, if the quality can be clearly distinguished and the product/service 
pays for itself
* everyone can do his or her part to make the world a better place

Key values Beauty & sustainability: the beauty of sustainability. Sustainability doesn’t have to be goat wool 
socks, but can also be incredibly beautiful and impressive

Spare time Walking in nature, going to sports competitions with the children, sailing in the Amstelveense lakes, 
watching documentaries, reading, going to conferences

Brand  
awareness

Only if the quality is more noticeable. Buys mainly organic and organic food, which is not neces-
sarily about the 'brand image' but more about the impact on the world. When it comes to clothing, 
Marnix prefers to purchase good and durable items that he wears longer than cheap fast fashion 
items. He tries to teach his children the same

Products Recycled leather sofa (Brand: Rodeo), A-labelled electronics, personalized cabinet made from locally 
sourced materials (Brand: Treespoke), recycled wood table (Brand: Mintjens). Also regular products 
such as iPhone, iPad, MacBook, etc. Has completed the interior with furniture from Marktplaats, 
which Marianne has refurbished and pimped

(Digital) 
media 
channels

Mainly LinkedIn. For the business also Instagram and LinkedIn to get inspiration for new collecti-
ons. Marnix does not design it himself, but likes to think along with new collections and the course 
of business within the company. Does not use Facebook, Snapchat, Clubhouse, Twitter or Google+. 

Reads many business magazines in the fields of finance, fashion, entrepreneurship, sustainability 
and retail. Mainly watches documentaries on TV (Netflix), now and then a movie with the family

Pains & gains Desires Would like sustainable architecture. For now in a private form (home or holiday home) but in the 
longer term perhaps also as a client (office) (EX Materials can also provide a bird observatory, 
recreation or museum, only for Marnix that does not apply to
this moment)

Problem  
(pains)

* often hears from others that sustainability cannot be beautiful; that beauty is missing. That makes 
him doubt
* cannot find a party that has sustainability as its core value
* has the idea that they have to do a lot themselves and have to give input; would like to relax and
be helped

Gains * parties or individuals who care about sustainability
* if he feels heard and helped in a personal way
* advanced technology that makes processes finer, more efficient and clearer



Mission: explained briefly how you are going to contribute to your vision
Vision: the world you envision, put in one sentence
Tone of voice: the right tone of voice for your copy and design

Marketing essentials
MISSION, VISION, TONE OF VOICE

Google Docs with a clear chronological order
Multiple concepts and correction rounds
Based on the introduction call, the input form,  
and an optional additional call

Consisting of...

DID YOU KNOW THAT...
...we have over 50 blogs on 
our websites? It’s a mix of 

interviews, guides, and tips

Gives direction to your company
Functions as a good basis for your 
copywriting and design
Foundation when you have to 
explain what you actually do
Useful when you start a 
collaboration, e.g. for a new team 
member, interviews/press, or 
when you are switching content 
creation parties

Why would you  
want this?



DID YOU KNOW THAT…
...we can also make a custom package for you?  

So no worries if you have a specific problem or request

Example of marketing essentials

Marketing essentials
[company name]

Mission
Through our high-energy products with essential oils, gemstones and herbs and 
spiritual services, I want to encourage, help and support women to realise their 
dream life.

Vision
Short:
I believe that everyone can live a good, healthy, and happy life.

Full:
I believe that everyone can live a good, healthy, and happy life. I want to offer 
support that can help you get closer to your true self, deal well with your emoti-
ons and thoughts, live from your heart, and connect with yourself and others, so 
that you can make your dream life come true. Experience the power of intention 
setting using the information, insights, services, and products we provide.

Tone of voice

personable and friendly x corporate, professional

spontaneous, high energy x careful thinking, planning

modern, high tech x classic, traditional

cutting edge x established

fun x serious

accessible to all x upscale
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Free Zoom call
Who are you, what is it you desire, what does 

your company do, and what do you need? The 
Zoom call functions as an informal intake call in 

which we get to know each other a bit better 
and understand what we can do for eachother.

Quote (free + without obligation)
You’ll receive a quotation that outlines what 
we are going to do, when, and what the costs 
will be. But no strings attached and totally 
personalised for you!

In-depth call
Are we getting married? YAAASS, then it’s time 
for the next step: a new call. We will elaborate 
on the information from the intro call to get a 

better understanding of and idea about you, 
your company, goals, what makes you unique, 
what your target audience eats for breakfast, 

and more!
First version
Based on the call, we create a first version of 
your documents. We create all first version at 
the same time, so you will receive both your 
target audience analysis and the marketing 
essentials document.

Feedback; final version
Have a look to see whether we have processed 
your feedback according to your wishes and 
whether there are some final changes you would 
like to have made. The biggest part of providing 
feedback, you have already done in the previous 
step. You will receive the final version in PDF, so 
that you can print it and put it above your bed!

Feedback; second version
You’ll have the chance to provide us feedback in 
the Google Docs/Sheets. Don’t know how to do 

this? Don’t worry, we’ve provided instructions 
in the welcome guide. In this stage, the goal is 

to see if the buyer persona, mission, vision, and 
tone of voice align with what you had in mind.

Good bye party 
In most of the cases, the marketing part is only 
the beginning, as it functions as the backbone 

of the copywriting and design. Are you only 
choosing the marketing part? Then it’s time to 
have a virtual good bye party. We send you a 

final survey so that you have space to express 
your thoughts and we can improve. And then 

we’ll go have a little cry in a corner...

Stappenplan
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Blogs about marketing

But how does influencer 
marketing actually  

really work?

READ THE BLOG

Why a mission and 
vision are super 

important

READ THE BLOG

SEO trends of 2020 and 
how to easily apply them

READ THE BLOG

SEE MARKETING BLOGS

This is a USP and this 
is why you should 

emphasise it  
129624072 times

READ THE BLOG

https://denkfabriek.agency/maar-hoe-werkt-influencer-marketing-nu-eigenlijk/
https://denkfabriek.agency/waarom-een-missie-en-visie-onwijs-belangrijk-zijn/
https://denkfabriek.agency/seo-trends-2020-en-hoe-je-ze-makkelijk-toepast/
https://denkfabriek.agency/category/blogberichten/marketing/
https://denkfabriek.agency/dit-is-een-usp-en-dit-is-waarom-je-hem-129624072x-moet-noemen/
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WHAT’S THE DIFFERENCE BETWEEN A MISSION AND A VISION?

A mission does not change, a vision does. A mission says more about you as a business, 
while a vision is defined more broadly and also takes the branche and market into account. 
A vision is something you work towards together as a branche, while a mission is about 
your contribution to this.

WHY DO I NEED THESE DOCUMENTS?

Marketing essentials are the foundation of your business. They give 
direction to everything you do, make, and say. When you have all these 
things clearly organised, you can work more strategic and efficient. Because 
you have no idea what you are doing with your copywriting and design if 
you don’t know who you are focussing on. And if you don’t know where 
you are working towards, your actions will lack strategy. If you haven’t got 
clear what differentiates you from your competition, you can’t really put 
it forward, and you will get behind on your competitors. In the process of 
creating your marketing essentials, you will start to think about fundamental 
things. We use this by the copywriting, design, and the website, but you can 
also use it for your social media, photography, or your offer, among others.

I’VE ALREADY GOT A 
BUSINESS PLAN,  

ISN’T THAT SUFFICIENT?

Nope, it’s a good beginning, but it’s not sufficient 
yet. A business plan is a pretty general document 

that overhighlights some topics, yet underhighlights 
others. We want focus. When creating your marketing 
essentials, it’s a collaboration between you and us. We 
have written countless marketing essential documents so 
we know exactly what questions to ask, what information 
is important, how to get the best ideas, and how to make 
the process run most smooth. You will benefit from 
this experience and expertise. Together, we will write 
marketing essentials that will really be of use to you 
and go beyond a general business plan.

FAQ about marketing
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I’VE BEEN AN ENTREPRENEUR FOR QUITE A 
WHILE NOW, WILL THE MARKETING SERVICES 

STILL BE OF USE?

For sure - in fact, especially then! If you’ve been an 
entrepreneur for a while, you have already got some 

knowledge and experience. You already know 
what clients speak to you and why people 

choose you. But that’s also the dangereous 
part: after a while, there will be ‘company 
blindness’. You simply won’t notice some 
things in your company anymore, until 
someone else brings it up and you will gain 
some new insights. This is why marketing 
essentials can be so refreshing and needed. 
We’re not saying you should change 
your whole company but we just 
want to outline that it can really 
help you to set your goals and 

to see if you are still doing 
business the way you want 

or how you started.

HOW CAN I GIVE MY FEEDBACK/ 
SUGGESTIONS FOR CORRECTIONS?

You can provide feedback through 
comments or track changes in Google 
Docs. Aren’t you familiar with this 
function? No worries, we provide you a 
useful guide where we explain this. The 
target audience is a spreadsheet and here 
we have created an extra column where 
you can leave your comments. But once 
again, don’t worry about it too much, as 
we will explain this during the project. It 
will all be fine!

HOW WILL I RECEIVE THE DOCUMENTS?

We work in Google Docs and will also provide you 
the documents in this format. The target audience 
analysis is made in Google Sheets. The marketing 
essentials are also a critical part of your branding 

book or branding sheet. So do you want a nicely 
designed document, because you want to use it 
externally, for example? Then we can also create a 
branding sheet/book for you. Find out more about 
the options for these documents at our design ser-
vices page on our website.
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MAKING THE WORLD A BETTER PLACE,
PIXEL BY PIXEL

hi@denkfabriek.agency
+316 5350 0385 (WhatsApp)
www.denkfabriek.agency
@denkfabriekagency


